
7. Clean Cookstove Alliance (CCA), Global (Bangladesh, Nepal and India) 

Contact Information 

Partner representative:  Jescinta Izevbigie 
Position:   Senior Program Associate, Gender 
Address:   1750 Pennsylvania Ave NW, Suite 300, Washington, D.C. 20006 USA 
Telephone:    +1-202-419-6422 
E-mail:    jizevbigie@CleanCookingAlliance.org  
 

(a) Pillar 1: STEM Education 

Activities In 2019 In 2020 Note 

CCA reaches out to 
female students in the 
Independent University 
Bangladesh to advocacy 
and awareness raising 
around clean cooking to 
create opportunities for 
the University students, 
particularly women in 
the sector. 

CCA reaches out to 40 female students 
in the Independent University 

Bangladesh. 
 

No Targets and 
Beneficiaries 

 

Total target 
#s in the 
year  

 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

 20 female 
students 

 
BD 

 20 female 
students 

 
BD 

    Quarterly 
Target #s 
with country  

 20 female 
students 

 
BD 

 20 female 
students 

 
BD 

    Achievement 

(b) Pillar 2: Recruitment  

Activities In 2019 In 2020 Note 

CCA provides 
Internship 
Opportunities for 
female students 
in Bangladesh. 
 
Internship 
opportunities with 
LPG companies, 
donor organizations, 
and implementing 
partners over the 
span of three 
months. 

CCA provides Internship opportunities 
for 5 female students in Bangladesh. 

No Targets and Beneficiaries  Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

  2 
female 
studen

ts 
 

BD 

3 female 
students 

 
BD 

    Quarterly 
Target #s 
with country  

  0 0     Achievement 



The Dharma Life 
Entrepreneur 
(DLE) has 
included in the 
WEF project have 
some past 
experience of 
clean cooking 
marketing and 
product sales, 
women who 
have shown 
willingness to 
dedicate at least 
four hours per 
week and work 
for introducing 
innovative 
products among 
the villagers. 
 

 

Dharma Life Entrepreneurs (DLE’s) 
appoints two women staff for operating 

the plant in India. 
 
 

 

No Targets and Beneficiaries Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

1-
woman 
staff are 

hired 
 

IN 

 1-
woma
n staff 

are 
hired 

 
IN 

     Quarterly 
Target #s 
with country  

1 DLE 
trained 

on pellet 
plant 

operatio
n 
 

IN 

 1-
woma
n staff 

are 
hired 

 
IN 

     Achievement  

 
 

CCA generates 
awareness on 
use of Tier 4 
biomass stoves 
and pellets for 
the target 
women in India.  
These activities 
aim to generate 
female 
entrepreneurs 
finally. 

CCA generates awareness on use of Tier 
4 biomass stoves and pellets for 30 

women through WEF project in India. 

No Targets and Beneficiaries Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

30 
women 

 
IN 

       Quarterly 
Target #s 
with country  

30 
women 

 
IN 

       Achievement 

CCA increases 
sales and 
distribution of 
Tier 4 biomass 
and pellets 
stoves through 
innovative 
market-based 
financing models 
in India through 
its partner 
Dharma Life.   
 

CCA sells and distribute 500 Improved 
Biomass Cookstoves (Mimimoto). 

No Targets and Beneficiaries Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

20 
female 

entrepre
neurs 

sell 500 
improve

d 
cookstov

es  
IN 

       Quarterly 
Target #s 
with country  



(The micro pellet 
plant capacity is 
160kg/hour which 
will service the 
demand for pellets 
for users of these 
stoves.) 

20 
female 

entrepre
neurs 

sell 312 
cookstov

es 
deploye

d to 
custome

rs 
 

IN 

20 
female 
entrepr
eneurs 
sell 143 
cooksto

ves 
deploye

d to 
custom 

 
IN 

      Achievement 

CCA has trained 
VERC, as an 
Alliance partner, 
in a training of 
trainers in 
Bangladesh for 
the Empowered 
Entrepreneurs 
Handbook.  
 
Trained VERC, as an 
CCA’s Alliance 
partner, has been 
training female 
entrepreneurs in 
the sector in 
Bangladesh.   

VERC trains 130 female entrepreneurs 
till 2019 in Bangladesh. 

N/A 
(additional training contingent 

upon further funding) 

Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

60 
female 

entrepre
neurs 

trained 
 

BD 

70 
female 
entrepr
eneurs 
trained 

 
BD 

      Quarterly 
Target #s 
with country  

60 
female 

entrepre
neurs 

trained 
 

BD 

70 
female 
entrepr
eneurs 
trained 

 
BD 

      Achievement  

The Alliance’s 
Clean Cooking 
(CCA) Behavior 
Change 
Communication 
Project (BCC 
campaign) aims 
to increase 
knowledge of 
benefits of clean 
cooking and 
awareness of 
clean cooking 
solutions.    
 

CCA BCC campaign trains 5 female 
market representatives and/or 

organizations mobilized to support the 
marketing of clean cookstoves in Nepal. 

 
The 60 women community workers from 
SEWA and Dharma Life (implementation 
partners of CCA) anchors to implement 

the BCC campaign activities in India.  
They are also involved in community and 

interpersonal communication 
engagement. 

 

 

N/A 
 

Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 



CCA engages several 
female 
organizations in SAR 
to increase clean 
cooking awareness 
and solutions in 
Nepal and India.  
CCA ensures these 
efforts will include 
women in all 
awareness raising 
and community 
engagement 
activities, and CCA 
could employ them. 
(Nepal and India) 
 
The target women 
also work closely 
with the suppliers 
for sorting the 
product sales, after 
sales services as 
well as to explore 
the financing 
options for the 
households. 

5 
women 
trained  

 
NP 

 
25 DLEs 
engaged 

in 
behavior 
change 

activities 
  

IN 
 

750 
househo
lds made 

aware 
 

IN 

       Quarterly 
Target #s 
with country  

5 
women 
trained  

 
NE 

 
25 DLEs 
engaged 

in 
behavior 
change 

activities 
IN 

 
750 

househo
lds made 

aware  
 

IN 

       Achievement 

à The Alliance’s 
BCC campain 
partner, Junkiri 
Interactive Pvt. 
Ltd has organized 
gender activities 
to enhance the 
focus on women 

Junkiri Interactive Pvt. Ltd, as a CCA 
partner, organizes 5 gender activities for 

20 female entrepreneurs focused on 
deepening women’s engagement to 

promote cleaner household cooking in 
Nepal. 

N/A Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 



in their attempts 
to address 
household air 
pollution in 
Nepal.  These 
activities aim to 
generate female 
entrepreneurs 
finally. 
 
CCA is currently 
undergoing a 
“Maximizing Health 
Benefits of Clean 
Cooking in Urban 
Nepal” project that 
aims to address 
household air 
pollution through a 
series of measures 
to promote cleaner 
household cooking.   

 5 
gender 
activitie
s for 20 
female 
entrepr
eneurs. 

 
NP 

      Quarterly 
Target #s 
with country  

 5 
gender 
activitie
s for 20 
female 
entrepr
eneurs. 

 
NP 

      Achievement  

Working with 
“Icddr,b” as a 
partner, CCA is 
currently 
financing a LPG 
distribution 
intervention to 
female members 
of households 
that analyzes the 
socio-economic 
impacts of clean 
cookstoves, with 
a particular 
emphasis on how 
the adoption of 
clean cookstoves 
impacts women’s 
time use and 
availability to 
pursue 
productive 
activities, such as 
employment and 
entrepreneurship
.    

CCA distributes 120 LPG to female 
members of households. 

N/A Total target 
#s in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

120 LPG 
to 50 

female 
member

s. 
 

BD 

       Quarterly 
Target #s 
with country  

1,467 
LPG 

refills 
have 
been 
given 
out to 

100 
female 

member
s 
 

BD 

       Achievement 

(c) Pillar 3: Development for Female professionals 

 None. 



(d) Pillar 4: Retention (including Facilities and Returning Mothers)  

 None. 

(e) Pillar 5: Policy and Institutional Change 

Activities In 2019 In 2020 Note 

CCA works with the 
Power Division and 
Sustainable 
Renewable Energy 
Development 
Authority (SREDA) to 
review and relaunch 
the Country Action 
Plan in Bangladesh in 
2019. The Alliance 
prioritizes on Gender 
inclusion and 
supporting policies in 
Bangladesh. 

Facilitation of 1 workshop focused on 
policies/interventions required to 

increase female participation in the 
sector 

N/A Total target #s 
in the year  
 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Q1 
Jan- 

Q2 
Apr- 

Q3 
Jul- 

Q4 
Oct- 

Aiming 
timeline 

  1 
 

BD 

     Quarterly 
Target #s with 
country  

  1 country action 
plan 

  
BD 

 

     Achievement 

 


