Global Investment Competitiveness Survey 2019
Overview
The Global Investment Competitiveness 2019 Survey was conducted June–November 2019 through 30-minute phone interviews in the primary business language(s) of the host economies. The survey captures the experiences and perceptions of MNE affiliates on global megatrends and investment climate factors in 10 middle-income countries (MICs): Brazil, China, India, Indonesia, Malaysia, Mexico, Nigeria, Thailand, Turkey, and Vietnam. The survey was administered to senior executives of foreign-owned firms. Information was collected on the companies’ general characteristics, the importance and effect of global megatrends on business operations, contribution to the host economy, and the importance of investment policy factors and operational obstacles they face. The survey was designed to generate results that are representative at the country level and comparable across countries.
The survey complements other existing investor surveys by focusing on investment climate variables, such as administrative and legal barriers, rather than broader economy-wide factors. These specific investment climate variables are areas actionable for policy makers. The survey comprised four sections:
1. General information on the company, including sector, number of employees, the total investment stock to date, and predominant investment plan over the next three years in the host country.
2. [bookmark: _Hlk29649316][bookmark: _Hlk29649213]Importance and effect of global megatrends on the company’s business operations, including on jobs, productivity, investments, and changes in location of production, in the last year.
3. Foreign-owned firms’ contribution to the host economy through reinvestments, local sourcing, and pro-competition effects, as well as foreign-owned firms’ integration in global value chains (GVCs) through estimates of imports and exports. 
4. Importance of investment policy factors and operational obstacles faced by foreign affiliates, including investment restrictions, services offered by investment promotion agencies (IPAs), tax and financial incentives, and investment protection guarantees.
Methodology
[bookmark: _Toc25657755]Sample Representation
The survey represents experiences and perceptions of a representative sample of foreign-owned firms in each of 10 MICs: Brazil, China, India, Indonesia, Malaysia, Mexico, Nigeria, Thailand, Turkey, and Vietnam. Each country sample comprises roughly 250 foreign-owned firms with at least five employees. In each country, roughly 125 respondent firms operate in the manufacturing sector, and roughly 125 respondent firms operate in the services sector (tables 1 and 2). The only exception is Nigeria, where because of sampling frame limitations, the sample comprises 164 respondents (55 manufacturing and 109 services). Thus, across the 10 target countries, more than 2,400 responses were collected.
Sampling frames comprising partially or fully foreign-owned businesses in the 10 MICs were constructed using commercially available and proprietary sources (Dunn & Bradstreet, Orbis/Bureau van Dijk, Sample Solutions, and others). The sampling frame sizes by country are presented in table 3. The frames were de-duplicated and cleaned, and data quality was enhanced using standard sample framing and data manipulation techniques. In some sampling frames, all affiliates were contacted to reach the target sample size. In others, only select affiliates were contacted before the target was reached.

Table 1. Sampling Frame Sizes by Country
	Country
	Total number of affiliates

	Brazil
	5,007

	China
	15,668

	India
	9,120

	Indonesia
	4,153

	Malaysia
	5,673

	Mexico
	7,992

	Nigeria
	7,089

	Thailand
	9,789

	Turkey
	4,248

	Vietnam
	2,739



Table 2. Share of Respondents by Subsector 
	Sector and Subsector
	N
	Share of total sample

	MANUFACTURING
	1190
	49.1%

	Machinery and equipment
	151
	6.2%

	Metals and metal products
	124
	5.1%

	Automobiles, other motor vehicles, and transport equipment
	116
	4.8%

	Rubber and plastic products
	108
	4.5%

	Chemicals and chemical products
	84
	3.5%

	Agroprocessing, food products, and beverages
	72
	3.0%

	Information technology and telecommunications
	71
	2.9%

	Electrical and electronic equipment and
	52
	2.1%

	Textiles, apparel, and leather
	51
	2.1%

	Wood products, paper, and printing
	45
	1.9%

	Pharmaceuticals, biotechnology, and medi
	18
	0.7%

	Refined petroleum products, coke and nuclear fuel
	8
	0.3%

	Manufacturing: Other or unclassified
	290
	12.0%

	SERVICES
	1,234 
	50.9%

	Wholesale and retail trade
	270
	11.1%

	Business services
	116
	4.8%

	Logistics, transport, and storage
	101
	4.2%

	Computer and software services
	85
	3.5%

	Administrative and support services
	59
	2.4%

	Construction
	58
	2.4%

	Financial services including insurance
	49
	2.0%

	Electricity, gas, and water
	32
	1.3%

	Other professional, scientific, and technical services
	20
	0.8%

	Real estate
	18
	0.7%

	Hotels, restaurants and tourism
	16
	0.7%

	Telecommunications
	13
	0.5%

	Media
	9
	0.4%

	Health
	7
	0.3%

	Arts and recreation
	6
	0.2%

	Education
	5
	0.2%

	Scientific research and development services
	5
	0.2%

	Water supply and waste management
	3
	0.1%

	Residential care and social work
	2
	0.1%

	Public administration and defense services
	1
	0.0%

	Services: Other or unclassified
	359
	14.8%


Source: Computation based on the 2019 GIC Survey.
Table 3. Survey Sample by Country
	Country
	Manufacturing
	Services
	Total
(Manufacturing and Services)

	Brazil
	125
	125
	250

	China
	125
	125
	250

	India
	125
	125
	250

	Indonesia
	133
	125
	258

	Malaysia
	125
	125
	250

	Mexico
	124
	125
	249

	Nigeria
	55
	109
	164

	Thailand
	125
	125
	250

	Turkey
	125
	125
	250

	Vietnam
	128
	125
	253

	Total (Across Countries)
	1,190
	1,234
	2,424



[bookmark: _Toc25657756]Survey Administration
The World Bank Group commissioned an international survey firm, Kantar Public, to conduct 30-minute phone interviews with target respondents. The interviews were conducted by enumerators, and response data were entered in a computer system, a setup commonly referred to as computer-assisted telephone interviews (CATIs). The interviews were conducted in nine languages: Bahasa Indonesia, Mandarin Chinese, Cantonese Chinese, English, Portuguese, Spanish, Thai, Turkish, and Vietnamese. In addition to the main survey questions, each interview included a screener phase to ensure the eligibility of respondents. The interviews were conducted between June and November 2019.
The survey was piloted in all 10 countries to test the survey instrument in various languages and to identify effective strategies to increase response rates. The lessons from the pilot phase were used to reduce administration time and enhance overall clarity of the survey instrument.
The overall response rate for the survey was 9.3 percent. This response rate is consistent with the current expected range for phone-based business surveys. The main fieldwork of the survey leveraged lessons from empirical research in survey design and administration to implement the strategies described below to ensure high response rates.
Potential respondents were notified by email before the survey. Building on research evidence, a prenotification email with World Bank Group and International Finance Corporation (IFC) branding was sent to potential respondents to signal that the survey would contribute to important global policy research. The prenotification emails also directed potential respondents to an informational website (www.investorsurvey.net) to obtain additional information about the survey, including a (view-only) copy of the survey questionnaire. These measures aimed to lower information barriers and enhance trust between respondents and interviewers, thereby improving the likelihood of securing an interview with senior executives.
An easy-to-follow survey questionnaire was administered by well-trained professional CATI enumerators. The survey questionnaire, in the country’s primary business language, was used to ensure than it could be completed within a reasonable time frame. The online read-only version of the questionnaire was available to be consulted during the interview. The fieldwork managers and CATI enumerators were screened to ensure experience in conducting business and market research, and they underwent specific interviewer training to prepare for this survey. A questionnaire manual with detailed explanations of the questionnaire also served as a reference source while the survey was being administered.
Survey administration arrangements prioritized respondents and constraints on the time of senior executives. Sensitive to variability in typical business hours and local norms around time use, CATI enumerators attempted to establish contact and schedule interviews during conducive time periods. Survey administration arrangements such as timing of calls, language options, repeat follow-up attempts, and scheduled callbacks were implemented to maximize the likelihood of obtaining responses from the contacted sample. In case of initial failure to reach the intended respondent, 5–10 follow-up call attempts were made.
As a token of appreciation, respondents were promised a set of nonmonetary incentives. A key constraint to survey participation is the opportunity cost of time. Business surveys impose a net cost on respondents, requiring executives to apportion productive time away from work. Research largely supports the use of incentives as an effective means to increase response rates. To encourage potential respondents to “invest” time in the survey, interviewers (a) emphasized the important policy research that the survey will inform; (b) promised to send respondents a copy of the final research report; (c) promised to send respondents a certificate of appreciation; and (d) noted that a charitable donation would be made to the United Nations Children’s Fund (UNICEF) when the target number of surveys was reached.
Availability for Research Purposes
The survey dataset is available for research purposes. This data package includes (1) the survey questionnaire, (2) a list of variables and descriptions, and (3) raw data.
The Global Investment Competitiveness Report 2019/2020 can be downloaded at http://www.worldbank.org/en/topic/competitiveness/publication/global-investment-competitiveness-report.	Comment by Abhishek Saurav: Peter: Can you confirm that this is going to be the same link as before? It will need to be updated if not.
We welcome any feedback you may have on the data. Please properly cite the source of the data whenever it is used and please let us know when you do so. For information, please contact Abhishek Saurav (asaurav@worldbank.org) and Ryan Kuo (rkuo@worldbank.org).

