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*Note: Supersellers are those who pay additional service charges in order to get access 
to special features to maximize their sales at Bukalapak
**Note: This might not represent the whole market





sales go up sales go down no change no sales/unreported sales go up sales go down no change no sales/unreported



0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Micro Small Medium Large

sales go up sales go down no change no sales/unreported

Note: only one respondent for large 



0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

O
ff
ic

e

B
a
b
ie

s

W
o
m

a
n
 f
a
s
h
io

n

H
e
a

lth

E
le

c
tr

o
n
ic

C
a
r,

 p
a
rt

 &
 a

cc
e
s
s
o
ri
e
s

H
o
m

e
 c

a
re

S
p
o
rt

s

F
o
o
d

M
o

to
rc

y
c
le

T
ic

k
e
t 
&

M
a

n
 f
a
s
h
io

n

H
a
n

d
p
h
o

n
e

C
a
re

 a
n
d
 b

e
a
u
ty

In
d

u
s
tr
ia

l

C
a
m

e
ra

H
o
b

b
y
 &

 C
o

lle
c
tio

n

C
h
ild

 f
a
s
h
io

n

Sales go up Sales go down No change No sales/don't know



0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

exchange rate has depleted

others

none

unable to rent a bigger space/storage

unable to hire new employees

unable to get addit ional materials

don't have money/loan



0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

staff unable to come

productivity declines

others

difficult to adapt

difficulty in logistics/send products

disruption in materials

due to govt containment measures

no demand/demand go down



-20

-10

0

10

20

30

40

50

all merchants gov't containment measures lower/no demand

Offline sales share (February) Offline sales share (April)

Change in offline sales share (Feb-April)



0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Input Labor Other Total

Up Down No Change



56%

58%

60%

62%

64%

66%

68%

70%

72%

74%

76%

Man Fashion Woman

Fashion

Home Care Food All



80%

82%

84%

86%

88%

90%

92%

94%

96%

98%

100%

February April

micro business small business medium business large business

0

10

20

30

40

H
o
m

e
 c

a
re

M
a

n
 f
a
s
h
io

n

H
a
n

d
p
h
o

n
e

E
le

c
tr

o
n
ic

C
a
re

 a
n
d
 b

e
a
u
ty

H
o
b

b
y
 &

c
o
lle

c
tio

n

In
d

u
s
tr
ia

l

M
o

to
rc

y
c
le

C
a
r,

 p
a
rt

,

a
c
c
e
ss

o
ri

e
s

F
o
o
d

S
p
o
rt

s

W
o
m

a
n
 f
a
s
h
io

n

C
h
ild

 f
a
s
h
io

n

H
e
a

lth

B
a
b
ie

s

O
ff
ic

e





-8%

-6%

-4%

-2%

0%

2%

4%

6%

8%

F
o
o
d

H
e
a

lth

C
a
re

 a
n
d
 b

e
a
u
ty

In
d

u
s
tr
ia

l

B
a
b
ie

s

C
h
ild

 f
a
s
h
io

n

O
ff
ic

e

H
o
m

e
 c

a
re

C
a
r,

 p
a
rt

, 
a
c
c
e
ss

o
ri

e
s

M
o

to
rc

y
c
le

H
a
n

d
p
h
o

n
e

M
a

n
 f
a
s
h
io

n

S
p
o
rt

s

C
a
m

e
ra

E
le

c
tr

o
n
ic

W
o
m

a
n
 f
a
s
h
io

n

H
o
b

b
y
 &

 c
o
lle

c
ti
o
n



0

10

20

30

40

50

60

1 2 3 4 5 6 7 8 9 10 11 12 15 17

Before pandemic After pandemic



•

•

•

0
.0

1
.0

2
.0

3
p
ro

b
a
b
ili

ty
 d

e
n
s
it
y
 f

u
n
c
ti
o
n

0 20 40 60 80 100
offline sales

kdensity feb_salesoff kdensity apr_salesoff



52% of merchants who increased 

workers received government 

assistance program(s), compared 

to 36% of merchants who 

reduced workers….. 
(Note: There could be confounding factors such as merchant size, 
how and what types of the government programs were targeted.)
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…and among those who 

increased workers and 

received govt program(s), 

mostly received it via the tax 

programs
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Average offline sales shares in February for those who can 

sustain beyond one year was 25% compared to 26-35% for 

those who cannot sustain beyond 3 months

(2) Higher online shares
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The 36% of merchants who received government 

program(s), esp. via tax programs, were also those 

who were more likely to survive beyond one year

(Note: There could be confounding factors such as merchant size, how  

and w hat types of government w ere targeted.)

(4) Received Covid-19 

Government Assistance 

Programs 
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Note: Only one respondent for large merchant and he/she did not receive any gov’t assistance programs
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